ximu-GEO-fE =i 2026-07-08

ximu GEO {HFH

==

Al BT RESHEES — ENEHIRETE ChatGPT, Gemini, Qwen, DeepSeek, S % Al &8k
HYESCERIL,

AFHEHIEAR ximu GEO BBIUNEE. BIEAR, URBMEMENRNERESZE. FrEEmEE
ESENELFR=M (appximu-geo.com) .

=h

1. +42 ximu GEO?

2. RES R EHLAERME

3. Overview 245

4. Insights - Visibility a] 0l

5. Insights - Sentiment |54

6. Insights - Sources &

7. Insights - Queries &ifj

8. Optimization - Report i®RENIRES

9. Al Assistant Z5E B8
10. Management - Products F= 55k
11. Management - AP| Keys Z${HETE
12. IS 517159
13. IEIRRISIERER

1. H4E ximu GEO?

HBEHZBESET Google HIHEZR, MWE, MMMIHKEEERR ChatGPT, Gemini, Qwen, DeepSeek,
26 % ANRE [EFBNRME / RSS] . 3 Al ZEEFEEREE, STEXNFNEEL (Rl 7.
ximu GEO (GEO = Generative Engine Optimization, 4I5S |IZ{iL) SIFEEREA Al BEIE) 5
FRmRERAIESTARR, FoHr:

o BHNREEREMIER. WIETASRER, 0. RiE;

Al S RENBEESER EREERAH;

Al 25| FAPLEpuSSIRI H EIE

(A& CFRE R PR S R ;

BERAWFELAHIEAE,

1/14



ximu-GEO-f#F i

REERGER— MFERSE D E STI (Al TRS(EEEL)

0 EEhEERRY Al 128

: ChatGPT, Gemini,

2. RESHESHAIRE

g Ximu

Good evening, xin

Friday, June 5, 2026

TRACKING

i Overview

INSIGHTS

@ Visibility
? Sentiment
B sources

© Queries

OPTIMIZATION

[E] Report

MANAGEMENT
9 Products

£ APIKeys

ximuadmin

Trial

ENGRFAEERES. BEANREENSSS, TERAEEREAM.

S5

PE
Tracking
Insights
Optimization

Management

TRERHER T %Y

3 All Models B 2026-05-28 ~ 2026-06-03 & Export

Al Seen & Trusted Index (STI) Visibility

76 37.4.

Sentiment

Al Seen & Trusted Index (STI) Trends

Top Sources @

1]

Overview

Visibility / Sentiment / Sources / Queries
Report

Products / API Keys

NFEMHHRENALAHEXETE, SRNERRIEIEE:

2/14

Qwen (EXTFA) .

Top Topics @

2026-07-08

. FHEAATHITRIMICERIN.

DeepSeek, S, BRIV

STI Ranking

Rig
—IEEmMEEERER

O EERRA DT

5 Al SHE, FFHRESHTIRS

EET MM, BERER



ximu-GEO-f FR =i} 2026-07-08

o MR/ FERER: TRESHHER.

o {EBIEEE (All Models) : fiERERFE Al IBERIEHE, S—RESER.
o BEEE: 1&FESTHIREXE (f5]: 2026-05-28 ~ 2026-06-03) ,

e Export 8ii: BHFINEAEIESEH, HEIWERSSHF-.

VTS RERSHFESNE [mhE / RE / BE ] X=AEasdRIREkE). BEUER, ST
INX=INRE RS IEH.

Hith -t AAHt

o LAY Al Assistant 1£5H: BERITHSEZEIE (WHEIE) .
o FIBIFMRFREN O RISER: Bire XS B RZISRAYREA.
o A TAH Problem Feedback / {S5IBIx: [EHRIAEEEAZR GEO EZREA.

3. Overview 25

%12 Tracking — Overview
XEEHETER, EREENERRTEE—I,

D ximu Good evening, xin

Friday, June 5, 2026
TRACKING

|._|| Overview £3 All Models B 2026-05-28 ~ 2026-06-03 & Export

INSIGHTS

Al Seen & Trusted Index (STI) Visibility Sentiment STl Ranking
@ Visibility

7 Sentiment 76 37-4 = 1

& sources ]

® Queries
@ a Al Seen & Trusted Index (STI) Trends
OPTIMIZATION

Report

MANAGEMENT

& Products

£ APIKeys

Top Sources & Top Topics &

ximuadmin

Trial

3/14



ximu-GEO-fE =i 2026-07-08

=EXtZER R
fEtT 1 BLE
Al Seen & Trusted HATNESHE, NRRMEA @S 0-100 5, WEHT. XERSENR
Index (STI) GiNEEL STV 2.
Visibility T JLEE SRIGTE Al EERE MR, BSOS, REUSSH Al RR.
Sentiment &% Al SRR R R AEESE. 0 (fafE) %1 (EE) , 0.5 Kt

AR 1 T,
BBREATHRVNGEL (171 5Eath) A%k [SE—EEtaIEL] | aerT. fenk.

STI Trends #&#E

BR ST DEBERTEAYE (L HIE. TTi% [+ Add Competitor] ARSI FREE, BEEER—KE LB
HERIES.

STI Ranking HE=

LA STI S8R, 7IHE (Fn You) SREXNFNRIR, 8FIBRER. REE. BXFE, LIKiZmE
B STI 5%, iLE—IREHE CERR~mPauE.

Top Sources / Top Topics

e Top Sources: Al BIERESIFANMNILRE (B318%, LREGRRENGRE) .
» Top Topics: ERAERAFPHEN INERSHEHALL.

RALAN [View detail] TIBKEIRIRAIZEED .

4. Insights - Visibility BJRE

72 Insights — Visibility

RNDHT [ Al ERAERE] | NERER. ERINFEIRERIES BERE.

4/14



ximu-GEO-f FR =i} 2026-07-08

o R E

BEATAESPHORIGEEE - BRARETIABUNHECHRTRE

o zmsE £ 20250702 - 20260708 o Elt

&

=l
= 528
Reach iR TISTE Al EBERRIZRINR, BEEERRREE.

Priority {f;5%EE / Position 2% /I MAEERIZEPHRIRRAONSERE, HENSAREZL Al IEGRER.
Fr

Focus IE G ERABENEZS, REAESLGEAREEOLLE, BARKEREERM
5,
Trend #&32E

ERIMEETRMERT BRI R . TARA_ EMAYTHISZEE Visibility / Reach / Position / Focus Z[EJt]J#z,
D AMEARERAES.

Ranking HE&
VARmEEtR (AJ10#) FIHESREXIFAUHER, thEpFl [ExX P ERL, EMERr] .

BE=htk (Share of Voice)

DHEZIE (s You) SREXNFE [28#K Al GNEINGRE] PRFESE. P8R Z mmE ThE
WA RN, BfFIHSmER Gt BESBoNERHERERNEMRE. —REHECERMRENE

Iz N T S M0E

5/14



ximu-GEO-f# F 5 2026-07-08
5. Insights « Sentiment {54

812 Insights — Sentiment

2T Al FTEREE MRS, 1IBSEEE. PHEERRMHE.

154 s34

T E R

SE ] B3 20250702 » 2026-07-08

"z

R mEE
T8 ema eAE

=l
= 1:

Sentiment 5% 5%% BixiE%inm, SeE 0 2 1 (@l — IEm) , 0.5 i, #dsin 1 #yF,

Positive IEE IEEFN EIERI SLL.
Neutral &4 PEEIZER S,
Negative i@ REIFNEIZRI SEL.

Sentiment Distribution 15951

DKEZEZEUAERRRE (40 Official EARRE) THIBES, BNk [H—3 T/ Al XI5
FERIEE] . EAIIGEGIRES, BEEEMSGENNESHE.

BENF=

M Al BIZHEZRBGE MmN REHINERSREXER, UNFREN — FHANRZAHIER
Z, BHERREZEE Al BARARLFIRBA SRR, BEEREERE,

6/14



ximu-GEO-f# F 5 2026-07-08
6. Insights - Sources kiR

812 Insights — Sources
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Analyze brand mention frequency and source distribution in Al answers
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Analyze Al prompts and answers to understand query visibility and sentiment
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8. Optimization - Report FES RS

B2 Optimization — Report
A & 895, 15 Al AR WEF E— D ERHRE D TR S.

D ximu Deep Analysis Report

Chat with Al to plan and generate a deep analysis report on your brand's Al visibility.

TRACKING

. o Discuss 2 Plan 3 Generate Credits Unlimited
i Overview

INSIGHTS ® Welcome to Deep Analysis Report. Tell me what you'd like to focus on, and I'll create a research plan for your brand's Al visibility analysis.

& Visibility For example:

+ "l want to understand why our competitors rank higher
"l 18¢ derstand wh it k higher"
 Sentiment

+ "Analyze our citation sources and suggest improvements"

@ Sources + "Full competitive landscape analysis with action items"

@ Queries

OPTIMIZATION
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MANAGEMENT
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o [TEN=FEEON, HMLTanE=E]
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3. Generate F=iy: HIASEMTEIRE.
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Al Assistant

Here to help you 8 . X
Credits Unlimited

Contact GEO Expert Team

Hello! I'm XIMU GEOQ Al Assistant. | can
help you understand brand influence data,

answer questions, or provide insights. How
can | assist you today?
02:43 PM

ERIL AR BRI SREETEREREE, BIEhEEHEEUE. RIZLRRsERERREN. Flan
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Products F=aisE
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e 1% [Add Product] &=, S5AMNTHER,
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=fz i5EB

Brand Name RIERR (TN THARBTRRERE) .
Brand Aliases REEAIRE / BftbAE, BT Al RN,
Brand Domain mAEE 7SI, 5140 accupass.com,
Brand Location REEEMHMX, Fa0 Taiwan,
Preferred Language RFDIMES, Fl0 [fER$hz]
Brand Description mEER. MHEL. FENBEFHA,

% [Add Brand| FriERmecEbmiE. FrEXEERRE, THREIMNEE.
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2. Management — API Keys
SNERIEERSE ximu GEO RIEURSRZEIBRA SN TR, AR FETE APl &R,

D ximu API Keys

Manage API keys for external integrations

O Integration Guide + Create APl Key
TRACKING

i Overview Active

INSIGHTS ands:read, analyticsiread | Rate limit: 100/min | Expires
@ Visibility

 Sentiment Active

@ sources ead | Rate limit: 100/min | Expires

@ Queries

Active
OPTIMIZATION

@ Report Scopes: brands:read, analytics:read | Rate limit: 100/min | Expires

MANAGEMENT
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o BIRS Active \& (TRAMNFXER /=) .

o EERMZAFE (W xgeo_18ffalecscsccecs . BTR2EELRRTEETR) .
e Scopes BPRBE: 40 brandsrread. analyticsrread,

» Rate limit &EZ=pREI: 520 100/min,

o Expires ZHAR.

o AETMERZER.

#R{E
o RO LA [Create APl Key| EFiHH. REZARERVATET—X, BUPZERE.
o 1% [Integration Guide| EEEREHF UL,

A, REIREE: APl ZRERKSTUR, B2INREEANLRTHRIEE. EREENtt, B3 EMEREMmIR.
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RETREHKSER, SREFAKSIEA:

 Manage Subscription: EIETRLESHR (WSRIRTFHSERERISE, B0 Trial ilABIR) .
o Profile: ™ARFHETE.

e Logout: EH.

AR (Trial) 7EIOREERENE LRTRERFTIRG], FREUMNMESER, ERNHEHIESESIIREIE.
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Priority B ik
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